
Divace AI Command Bible
Oct 16, 2026  · ​@Lisa Stephens

The complete Divace slash-command system: 500 commands across 13 categories, built
for luxury fashion, runway, travel and social-media visual work, plus ready-to-use stack
recipes.

How to use
Slash shortcuts are your custom Divace shorthand — not native AI commands. Use one
alone or stack several, then add plain-language detail. Divace is pronounced "Diva C."

Stacking order: identity locks first (/DIVA, /IDENTITYLOCK, /BODYLOCK, /FACELOCK,
/WARDROBELOCK), then style, fabric, accessories, pose and location in the middle, then
outcome commands last (/CTA, /NEXTMOVE, /MONETIZE, /SELLTHIS).

Example: /DIVA /SIGNATUREDIVACE /COUTURE /VELVET /PEARLS /OPERAHOUSE
/GOLDENHOUR

The 500 commands are grouped into 13 categories below, followed by stack recipes.
Everything from your earlier Shortcut Bible is folded in, so this is your single definitive
reference.

Section 1 — Foundation, Identity & Brand

# Command What it does

1 /DIVA Strict Divace identity lock + premium brand
presence

2 /CROWNED Crowned, Not Corrected: dignity, confidence,
realism, no unnecessary correction

3 /IDENTITYLOCK Preserve exact face, age, complexion, hair, overall
identity from reference

4 /BODYLOCK Preserve natural height, curves, proportions; no
slimming or reshaping
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# Command What it does

5 /FACELOCK Prioritize facial identity: bone structure, eyes,
brows, nose, lips, skin texture, natural asymmetry

6 /REALSKIN Realistic skin texture, pores, mature detail; no
plastic skin

7 /WARDROBELOCK Keep outfit, accessories, fit, color, shoes, fabric
consistent

8 /CONTINUITY Maintain subject, wardrobe, environment, lighting
across frames

9 /SIGNATUREDIVACE Master Divace DNA: luxury, mature beauty, Black
elegance, confidence, realism

10 /MAKEITDIVACE Transform a generic idea into unmistakably Divace
visual language

11 /BRANDCHECK Audit whether an idea looks, sounds and feels like
Divace

12 /HANDLOCK Preserve realistic hands, correct fingers and
natural gestures

13 /AGEGRACE Honor mature age as beauty, no artificial youth-
ifying

14 /SIGNATURECOLOR Lock the Divace palette (noir, champagne gold,
jewel tones)

15 /LOGOSPACE Leave clean negative space for a logo or wordmark

16 /WATERMARKREADY Compose with room for a Divace watermark or
credit

17 /BRANDVOICE Apply the confident, elevated Divace tone to any
text

18 /CONSISTENTMUSE Keep the same recurring Divace model across a
series

19 /DIVACEFRAME Apply the signature Divace border, crop and
framing

20 /PREMIUMFINISH Final polish pass for a high-end, gallery-ready look
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Section 2 — Core Visual & Photography

# Command What it does

21 /EDITORIAL Polished editorial / campaign / magazine visual

22 /LUXURY High-end luxury treatment

23 /UGC Believable creator-style content

24 /SELFIE Selfie-style framing

25 /HEADSHOT Professional headshot

26 /RAWPHOTO Natural, minimally edited look

27 /MACRO Extreme close-up detail

28 /NIGHTPHOTO Low-light night photography

29 /FLASH Direct-flash aesthetic

30 /GOLDENHOUR Warm low-angle golden light

31 /BLUEHOUR Cool twilight

32 /MOODY Dramatic emotional mood

33 /MINIMAL Clean, restrained composition

34 /FOODPHOTO Appetizing food photography

35 /PRODUCTPREMIUM Premium product photo

36 /FLATLAY Top-down arrangement

37 /WORKSPACE Desk / studio environment

38 /BEFOREAFTER Transformation presentation

39 /HIGHKEY Bright, airy lighting

40 /LOWKEY Dark with selective highlights

41 /SOFTLIGHT Diffused, flattering light

42 /HARDLIGHT Crisp directional light, strong shadows
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# Command What it does

43 /RIMLIGHT Glowing edge light

44 /BACKLIT Strongest light behind subject

45 /CANDLELIGHT Warm, intimate candlelight

46 /MONOCHROME One color family

47 /BLACKANDWHITE Grayscale

48 /SEPIA Warm antique brown

49 /PASTEL Soft muted palette

50 /JEWELTONE Emerald, ruby, sapphire, amethyst

51 /NEON Electric glow

52 /EARTHYTONE Warm natural tones

53 /COLORBLOCK Bold contrasting blocks

54 /BOKEH Soft blurred background orbs of light

55 /SHALLOWDEPTH Shallow depth of field, subject sharp, background
soft

56 /DEEPFOCUS Everything sharp front to back

57 /GOLDLEAF Champagne-gold accents and highlights

58 /SPOTLIGHT Single dramatic pool of light on subject

59 /SILHOUETTE Subject as a dark shape against bright light

60 /MIST Atmospheric haze, fog or smoke

61 /REFLECTION Mirror, water or glass reflection in frame

62 /DUOTONE Two-color graphic treatment

63 /FILMGRAIN Analog film grain texture

64 /HDRCLEAN Crisp high-dynamic-range clarity

65 /OVERHEAD Directly-overhead bird's-eye angle
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Section 3 — Fashion, Luxury & Editorial

# Command What it does

66 /FASHION Stylish fashion editorial

67 /HIGHFASHION Runway-level couture direction

68 /QUIETLUXURY Restrained wealth, premium materials

69 /OLDMONEY Heritage, generational-wealth styling

70 /GLAMOUR Polished sophistication

71 /COUTURE Dramatic designer styling

72 /RUNWAY Fashion-week presentation

73 /CAMPAIGN Cohesive branded campaign

74 /LOOKBOOK Multi-look presentation

75 /MAGAZINE Luxury spread / layout

76 /COVER High-impact cover with headline space

77 /HEROSHOT Strongest campaign image

78 /POWERPORTRAIT Confident, authoritative portrait

79 /BLACKLUXURY Center premium Black beauty, culture and
elegance

80 /MATURELUXURY Center mature women as aspirational and powerful

81 /PLUSSIZELUXURY Realistic plus-size proportions with premium
styling

82 /EDITORIALSTORY Turn a fashion concept into a purposeful visual
story

83 /BEAUTYCAMPAIGN Cosmetics-ad aesthetic

84 /SKINCARE Clean, luminous skincare look

85 /JEWELRYAD High-end jewelry campaign

86 /PERFUMEAD Sensual luxury fragrance campaign
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Section 4 — Fashion Show & Runway

# Command What it does

87 /AVANTGARDE Experimental, boundary-pushing high fashion

88 /MINIMALLUXE Stripped-back luxury, one strong element

89 /MAXIMALIST Bold, layered, more-is-more styling

90 /MONOCHROMELOOK Head-to-toe single-color fashion statement

91 /TEXTUREMIX Deliberate mix of fabric textures in one look

92 /STATEMENTPIECE Build the look around one show-stopping item

93 /CAPSULELUXE Cohesive small collection of premium pieces

94 /BRIDALLUXE High-end bridal and wedding editorial

95 /MENSWEARLUXE Premium menswear styling

96 /GENDERLESS Fluid, non-binary luxury styling

97 /ARCHIVAL Vintage designer / archive-piece styling

98 /LOGOMANIA Branded, logo-forward luxury look

99 /SEASONLESS Timeless styling with no trend anchor

100 /RESORTLUXE High-end resort and vacation fashion

# Command What it does

101 /RUNWAYWALK Model mid-walk down the catwalk, motion
captured

102 /CATWALK Classic elevated runway with audience framing

103 /FINALE Grand finale walk, designer and full lineup

104 /RUNWAYTURN The signature pivot and turn at the end of the
runway

105 /BACKSTAGE Behind-the-scenes: racks, mirrors, final touches

106 /FRONTROW Seated front-row show-attendee perspective
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# Command What it does

107 /FLASHBULBS Photographers' flashes firing along the runway

108 /RUNWAYLINEUP Full lineup of models standing in formation

109 /SHOWSET Elaborate themed runway stage and set design

110 /RUNWAYLIGHT Dramatic overhead and side runway lighting

111 /SMOKEENTRANCE Model emerging through stage smoke or fog

112 /WATERRUNWAY Reflective water or mirror-floor runway

113 /PRESENTATION Static presentation format, models posed on
platforms

114 /TRUNKSHOW Intimate collection showing, close to the client

115 /CAPSULEREVEAL Launch moment for a capsule or drop

116 /COUTURESHOW Haute-couture show grandeur and craftsmanship

117 /STREETSHOW Streetwear-show energy and attitude

118 /BRIDALSHOW Bridal runway with gowns and veils

119 /ACTIVEWEARSHOW Athleisure and activewear showcase

120 /DIGITALRUNWAY Virtual / CGI runway presentation

121 /SHOWINVITE Luxury show-invitation card design

122 /RUNWAYPOSTER Promotional poster for a fashion show

123 /SEATINGCHART Elegant front-row seating-plan graphic

124 /DESIGNERBOW The designer's closing bow on the runway

125 /MODELCASTING Casting-call lineup presentation

126 /RUNWAYBEAUTY Signature hair-and-makeup look for the show

127 /SHOWPROGRAM Printed show program / look guide

128 /FRONTROWCELEB Celebrity-in-the-front-row moment

129 /RUNWAYDETAIL Close detail of garment movement on the walk

130 /SHOWFINALEWALK All models walking together for the finale

Divace 500 Command Bible

Page 7 of 25



Section 5 — Silhouette, Fabrics & Garment Detail

# Command What it does

131 /POWERSUIT Sharp tailored suit, fitted to real shape

132 /SHARPSHOULDER Structured, defined shoulders

133 /COLUMNGOWN Long straight floor-length gown

134 /MERMAIDGOWN Fitted through body, flared at the knee

135 /BALLGOWN Full voluminous skirt, fitted bodice

136 /WIDELEG Fluid wide-leg trousers

137 /CAPE Dramatic cape or cape-sleeve layer

138 /CORSETRY Structured corset bodice, couture construction

139 /DRAPED Soft draped fabric falling naturally

140 /OVERSIZED Intentional oversized tailoring

141 /PEPLUM Flared waist detail for shape

142 /HIGHSLIT Elegant high-slit skirt or gown

143 /TRAINGOWN Gown with a dramatic sweeping train

144 /JUMPSUIT Sleek tailored one-piece

145 /BIASCUT Fluid bias-cut drape on the body

146 /STRUCTURED Architectural, sculptural garment shape

147 /BODYCON Figure-hugging silhouette

148 /AsymmetricHEM Uneven, asymmetric hemline

149 /PUFFSLEEVE Voluminous statement sleeves

150 /SILK Liquid silk with soft sheen

151 /SATIN High-shine satin

152 /VELVET Deep, light-absorbing velvet

153 /LEATHERLUXE Supple luxury leather, realistic grain
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Section 6 — Accessories, Hair & Beauty

# Command What it does

154 /SEQUIN Sparkling sequins and beading

155 /FEATHER Feather trim or plumes

156 /LACE Intricate lace with show-through

157 /LIQUIDMETAL Molten, reflective metallic fabric

158 /CHIFFON Sheer floating chiffon layers

159 /BROCADE Woven brocade, raised pattern

160 /TWEED Classic textured tweed

161 /CASHMERE Soft premium knitwear

162 /ORGANZA Crisp sheer organza structure

163 /TULLE Layered airy tulle

164 /FUR Luxury fur or faux-fur texture

165 /METALLICKNIT Shimmering metallic knit

166 /EMBROIDERY Detailed thread embroidery

167 /BEADWORK Hand-beaded surface detail

168 /PATENTLEATHER Glossy patent-leather finish

169 /DENIMLUXE Elevated designer denim

170 /SHEER Sheer, see-through layering (tasteful)

# Command What it does

171 /PEARLS Pearl strands, studs or drops

172 /STATEMENTEARRINGS Bold sculptural earrings as focal point

173 /STACKEDGOLD Layered gold bangles, rings and chains

174 /DIAMONDS Fine diamond jewelry, realistic sparkle
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# Command What it does

175 /HEADWRAP Sculpted luxury headwrap in silk or print

176 /WIDEBRIMHAT Dramatic wide-brim hat framing the face

177 /OPERAGLOVES Long evening gloves

178 /SUNGLASSES Designer sunglasses with attitude

179 /CLUTCH Jeweled or structured evening clutch

180 /STILETTOS Sleek heels styled into the composition

181 /DESIGNERBAG Iconic luxury handbag as a styling anchor

182 /BROOCH Vintage statement brooch

183 /CHOKER Bold choker or collar necklace

184 /COCKTAILRING Oversized statement ring

185 /SILKSCARF Luxury silk scarf, tied or draped

186 /BELTCINCH Statement belt defining the waist

187 /ANKLEBOOTS Luxury ankle boots

188 /KNEEBOOTS Tall knee-high boots

189 /TIARA Crown or tiara for regal styling

190 /VEIL Dramatic veil, bridal or editorial

191 /SILVERCROWN Silver or gray hair as a luxury feature

192 /NATURALCROWN Natural textured hair, editorial polish

193 /SLEEKBUN Sharp polished bun

194 /FINGERWAVES Sculpted 1920s finger waves

195 /BOXBRAIDS Long braids with luxury accessories

196 /AFROHALO Voluminous natural afro styled as a crown

197 /LONGWAVES Glamorous long flowing waves

198 /HIGHPONY Sleek elevated high ponytail

199 /WETLOOK Sleek wet-look styled hair
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Section 7 — Poses, Camera Angles & Shot Types

# Command What it does

200 /REDLIP Classic bold red lip

201 /GLOWSKIN Dewy lit-from-within skin, texture kept

202 /SMOKEYEYE Dramatic smoky eye

203 /NUDEGLAM Polished skin-tone neutral makeup

204 /MANICURE Hands and nails as a luxury detail

205 /BOLDBROW Defined statement brows

206 /GLASSSKIN Ultra-luminous flawless-but-real skin

207 /METALLICLID Metallic or foiled eye makeup

208 /GLOSSYLIP High-shine glossy lip

209 /FRECKLES Natural freckles kept and celebrated

210 /BLUSHGLOW Warm flushed, healthy cheek color

# Command What it does

211 /STRIDE Confident mid-walk stride

212 /OVERSHOULDER Glance back over the shoulder

213 /SEATEDPOWER Commanding seated posture

214 /HANDSONHIPS Grounded hands-on-hips stance

215 /LEANIN Leaning on wall, car or railing

216 /GAZEAWAY Looking off-camera, thoughtful

217 /CONTRAPPOSTO Weight on one leg, natural curve

218 /FABRICTOSS Gown or cape caught mid-motion

219 /STAIRCASE Posed on a grand staircase

220 /CANDIDLAUGH Genuine unposed laughter
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# Command What it does

221 /CROSSEDARMS Confident crossed-arms stance

222 /OVERTHESHOULDERSHOT Camera behind, looking past the subject

223 /LOWANGLE Camera low, subject towering and powerful

224 /HIGHANGLE Camera above, looking down

225 /DUTCHANGLE Tilted frame for tension and drama

226 /FULLBODY Full head-to-toe framing

227 /THREEQUARTER Three-quarter-length framing

228 /CLOSEUP Tight close-up on the face

229 /EXTREMECLOSEUP Extreme detail of eyes or lips

230 /WIDESHOT Wide establishing shot with environment

231 /PROFILE Side-profile composition

232 /FROMBEHIND Composed from behind the subject

233 /LOOKINGBACK Walking away, turning to look back

234 /HANDTOFACE Elegant hand-to-face gesture

235 /SEATEDFLOOR Posed gracefully on the floor

236 /RECLINING Reclined, lounging luxury pose

237 /MIDMOVEMENT Frozen in dynamic motion

238 /POWERSTANCE Wide, grounded, commanding stance

239 /DELICATEHANDS Soft, expressive hand placement

240 /DIRECTGAZE Straight into the lens, confident

241 /CHINUP Chin lifted, regal and proud

242 /SYMMETRY Perfectly symmetrical composition

243 /RULEOFTHIRDS Subject placed on thirds for balance

244 /NEGATIVESPACE Generous empty space around subject

245 /FRAMEWITHIN Framed by a doorway, window or arch
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Section 8 — Cinema, Motion & Storytelling

# Command What it does

246 /LEADINGLINES Lines in the scene drawing to the subject

247 /TWINPOSE Two coordinated poses, same subject

248 /GROUPFORMATION Multiple models in composed formation

249 /MOTIONBLURPAN Subject sharp, background streaked

250 /GLAMREVEAL Mid-turn dramatic reveal pose

# Command What it does

251 /CINEMA Cinematic still with film lighting

252 /CINEMATIC Film-style lensing, framing, depth, grading

253 /MOTION Convert approved still into a controlled video
prompt

254 /KLING Rewrite scene for Kling-ready workflow

255 /STORYBOARD Frames with shot, action, emotion, transition

256 /9X16 Recompose for vertical social video

257 /16X9 Recompose for widescreen / cinematic

258 /MICRODRAMA Short dramatic story: hook, conflict, reversal,
payoff

259 /SOAP High-drama: secrets, status, family tension,
romance

260 /HOOK Strongest opening 1–3 seconds or first line

261 /PLOTTWIST Unexpected believable reveal

262 /CLIFFHANGER Unresolved tension for Part 2

263 /EMOTION Design around a specific emotional response

264 /FILMNOIR Deep shadows, noir tension
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# Command What it does

265 /HOLLYWOODGLAM Classic starlet glamour

266 /BLOCKBUSTER Big-budget polish and scale

267 /INDIEFILM Intimate, natural, artistic

268 /DOCUMENTARY Grounded realism

269 /35MMFILM Analog 35mm texture

270 /70MMFILM Epic scale and clarity

271 /VINTAGEFILM Aged texture, nostalgic color

272 /SUPER8 Home-movie texture

273 /SLOWMOTION Slow-motion movement for drama

274 /TRACKINGSHOT Camera following the subject

275 /DOLLYZOOM Vertigo push-pull effect

276 /ESTABLISHINGSHOT Wide scene-setting opening frame

277 /VOICEOVER Scene written for a narrated voiceover

278 /MONTAGE Sequence of quick connected shots

279 /COLORGRADE Specific cinematic color grade

280 /TITLECARD Opening title or credit frame

281 /SCENETRANSITION Designed cut or transition between shots

282 /BROLL Supplementary atmospheric footage

283 /CAMERASHAKE Handheld energy and movement

284 /FREEZEFRAME Dramatic held still within motion

285 /SPLITSCREEN Two scenes side by side
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Section 9 — Locations & Fashion Environments

# Command What it does

286 /PENTHOUSE Floor-to-ceiling windows, city lights, private luxury

287 /ROOFTOP Rooftop at night, skyline behind

288 /HOTELLOBBY Grand five-star lobby, marble and chandeliers

289 /OPERAHOUSE Velvet seats, gilded balconies

290 /GALLERY Minimal art gallery, subject as the masterpiece

291 /YACHT Yacht deck, open water, resort light

292 /PRIVATEJET Jet cabin or tarmac, leather and polished wood

293 /RAINYSTREET Wet city street at night, neon reflections

294 /MARBLEHALL Marble columns and floors, grandeur

295 /DESERT Sweeping dunes, gown against sky

296 /CARSIDE Beside a luxury car, styling matched to paint

297 /WETASPHALT Rain-slick pavement mirroring the scene

298 /HEADLIGHTGLOW Headlights as the key light

299 /VALETARRIVAL Stepping out of a car at a grand entrance

300 /DRIVERSEAT Behind the wheel

301 /LEATHERINTERIOR In-car stitched-leather textures

302 /CHAUFFEURED Back-seat arrival, door held

303 /NIGHTDRIVE Moving car at night, streaking lights

304 /GARAGEGLAM Private collector's garage

305 /CONVERTIBLE Top down, scarf and hair in the wind

306 /GRANDESTAIRCASE Sweeping staircase entrance

307 /BALLROOM Opulent chandelier-lit ballroom

308 /LIBRARYLUX Rich wood-paneled luxury library
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Section 10 — Travel & Destination

# Command What it does

309 /POOLSIDE Infinity pool, resort glamour

310 /BOUTIQUE Inside a high-end designer boutique

311 /CITYSKYLINE Urban skyline backdrop

312 /COBBLESTREET European cobblestone street

313 /VINEYARD Luxury vineyard and estate

314 /GARDENESTATE Manicured estate gardens

315 /SNOWLODGE Luxury alpine ski-lodge setting

316 /BEACHSUNSET Golden beach at sunset

317 /STUDIOCYC Clean seamless studio backdrop

318 /COLOREDBACKDROP Bold solid-color studio backdrop

319 /INDUSTRIALLOFT Raw industrial loft with character

320 /ROOFTOPPOOL Rooftop infinity pool with a view

# Command What it does

321 /TRAVELEDITORIAL Aspirational luxury-travel editorial

322 /DESTINATIONHERO Hero shot of a destination with the subject in it

323 /JETSETTER Luggage, sunglasses, departure-lounge energy

324 /FIRSTCLASS First-class cabin luxury

325 /RESORTARRIVAL Glamorous arrival at a resort

326 /OVERWATER Overwater villa and turquoise lagoon

327 /SAFARILUXE Luxury safari styling and landscape

328 /CITYBREAK Chic urban-getaway content

329 /ISLANDLIFE Tropical-island luxury lifestyle
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# Command What it does

330 /MOUNTAINESCAPE Alpine or mountain luxury retreat

331 /DESERTLUXE Luxury desert camp and dunes

332 /EUROPEANSUMMER Mediterranean European-summer aesthetic

333 /PARISMOMENT Iconic Paris backdrop styling

334 /ITALIANRIVIERA Amalfi / Riviera coastal glamour

335 /DUBAILUX Dubai skyline and opulence

336 /TOKYONIGHTS Neon Tokyo nightscape

337 /MOROCCANRIAD Rich Moroccan riad and tilework

338 /CARIBBEANBLUE Caribbean blues and white sand

339 /SANTORINI White-and-blue Greek-island setting

340 /SPAWELLNESS Luxury spa and wellness retreat

341 /POOLFLOAT Playful luxury poolside moment

342 /PASSPORTFLATLAY Travel flatlay: passport, accessories, map

343 /HOTELSUITE Inside a luxury hotel suite

344 /ROOMWITHAVIEW Framed window view of a destination

345 /SUNSETCRUISE Golden-hour yacht or boat cruise

346 /STREETMARKET Vibrant local market, styled travel look

347 /LANDMARKPOSE Posed at a world-famous landmark

348 /TRAVELCAROUSEL Multi-image destination carousel

349 /ITINERARYCARD Elegant travel-itinerary graphic

350 /WANDERLUST Dreamy wanderlust mood and caption

351 /DEPARTUREBOARD Airport departure-board travel moment

352 /SCENICDRIVE Luxury scenic-route road trip

353 /BEACHCLUB Chic beach-club daytime glamour

354 /SKIRESORT Apres-ski luxury styling
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Section 11 — Social Media & Growth

# Command What it does

355 /CULTURALLUXE Refined cultural / heritage travel content

# Command What it does

356 /SCROLLSTOPPER Redesign the opening visual to grab attention

357 /FACEBOOK Conversational, shareable Facebook adaptation

358 /INSTAGRAM Post, Reel, carousel or visual for Instagram

359 /TIKTOK Fast attention, replay value, personality

360 /CAROUSEL One topic into a swipe sequence

361 /CAPTION Natural, on-brand caption

362 /CTA Clear next action for the audience

363 /VIRALANGLE Most surprising, emotional or shareable angle

364 /CONTENTGAP Opportunity competitors overlook

365 /SIGNATURESERIES Turn an idea into a recurring recognizable series

366 /REEL Short-form vertical video concept

367 /SHORTS YouTube Shorts concept

368 /HOOKLINE Punchy first-line hook for a post

369 /TEXTOVERLAY On-screen text-overlay script for video

370 /FACELESS Faceless content using B-roll and text

371 /BTS Behind-the-scenes content

372 /GETREADY Get-ready-with-me sequence

373 /OOTD Outfit-of-the-day post

374 /STYLEBREAKDOWN Caption or carousel explaining each piece

375 /DETAILSHOT Close-ups of buttons, stitching, clasps
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Section 12 — Business, Monetization & Strategy

# Command What it does

376 /OUTFITCHANGE Two-look transition for video

377 /TRENDAUDIO Built around a trending sound

378 /DUET Response or side-by-side format

379 /POLLPOST Interactive poll or question content

380 /SAVEABLE Reference content designed to be saved

381 /SHAREABLE Built for DM shares and reposts

382 /CARMROLL Fast multi-image reveal set to audio

383 /STORYSET Instagram Stories sequence

384 /PINNEDPOST Strong profile-anchor post

385 /GRIDPLAN Cohesive nine-post grid layout

386 /THUMBNAIL High-click video thumbnail

387 /ENGAGEMENTBAIT Comment-driving question or prompt

388 /MEMEFORMAT On-brand luxury meme or relatable post

389 /TESTIMONIAL Customer or client testimonial post

390 /LAUNCHTEASE Teaser content ahead of a launch

391 /COUNTDOWN Countdown-to-drop content

392 /TUTORIAL Quick how-to or value post

393 /STORYTIME Personal narrative content

394 /TRANSFORMATION Before-and-after reveal reel

395 /COLLABPOST Co-branded collaboration post

# Command What it does

396 /OFFER Turn a skill or workflow into a customer-facing offer
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# Command What it does

397 /PRODUCTIZE Package repeatable work into a product, template
or service

398 /MONETIZE Clearest realistic path from asset to revenue

399 /150K Test whether an activity moves toward the income
goal

400 /CUSTOMER Who would pay, what problem is solved, why
Divace

401 /SELLTHIS Positioning, offer logic and sales messaging

402 /NEXTMOVE Single most important next action

403 /CEO Owner-perspective evaluation of priorities and risk

404 /PHUKET Freedom filter: does this move toward
independence

405 /PRICING Price-tier and packaging suggestion

406 /UPSELL Add-on or upgrade path for an offer

407 /FUNNEL Map the path from attention to purchase

408 /LEADMAGNET Free asset that attracts the right buyer

409 /EMAILPITCH Short persuasive outreach or sales email

410 /BRANDPARTNER Pitch angle for a brand collaboration

411 /MEDIAKIT One-page media-kit content

412 /RATECARD Service and pricing rate card

413 /PROPOSAL Client proposal outline

414 /NICHECHECK Test whether an idea fits the Divace niche

415 /POSITIONING One-line market positioning statement

416 /CONTENTCALENDAR Plan a batch of posts around a goal

417 /REPURPOSE Turn one asset into several formats

418 /AUDIENCEFIT Does this match the target audience
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Section 13 — Art, Era & Aesthetic Styles

# Command What it does

419 /SCALECHECK Can this be repeated or automated

420 /DIGITALPRODUCT Shape a prompt pack, preset or template to sell

421 /SERVICETIER Define good-better-best service levels

422 /PASSIVEINCOME Angle for recurring or passive revenue

423 /B2BPITCH Pitch angle for a business client

424 /WHITELABEL Package work for white-label resale

425 /PORTFOLIOPIECE Frame work as a portfolio showcase

# Command What it does

426 /SKETCH Hand-drawn look

427 /WATERCOLOR Soft watercolor rendering

428 /OILPAINTING Rich classical oil painting

429 /CHARCOAL Dramatic charcoal drawing

430 /INKDRAWING Expressive ink line

431 /POPART Bold pop-art color

432 /WPAP Geometric pop-art portrait

433 /VECTOR Clean vector illustration

434 /POSTERART Bold promotional poster

435 /COLLAGE Layered mixed-media collage

436 /PAPERCUT Dimensional paper-cut style

437 /TYPOGRAPHIC Text-led composition

438 /INFOGRAPHIC Text plus graphics

439 /ARTDECO Geometric 1920s glamour
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# Command What it does

440 /ARTNOUVEAU Flowing organic ornament

441 /BAROQUE Ornate old-world luxury

442 /ROCOCO Decorative romantic extravagance

443 /RENAISSANCE Painterly classical portraiture

444 /VICTORIAN Formal rich historical styling

445 /GILDEDAGE Lavish wealth aesthetic

446 /MIDCENTURY 1950s–60s modern

447 /RETRO70S 1970s fashion and palette

448 /RETRO80S Bold 80s glamour

449 /RETRO90S 90s editorial cues

450 /Y2K Early-2000s glossy futurism

451 /AFROFUTURISM Black cultural imagination plus futuristic design

452 /FUTURISTIC Sleek future-forward

453 /CYBERPUNK Neon, dense urban tech

454 /SOLARPUNK Optimistic green-tech

455 /HOLOGRAPHIC Iridescent surfaces and light

456 /SURREAL Dreamlike impossible imagery

457 /DREAMSCAPE Soft surreal dream world

458 /FANTASY Magical cinematic styling

459 /DARKFANTASY Mysterious dramatic fantasy

460 /ETHEREAL Airy glowing otherworldly

461 /CELESTIAL Stars, moons, cosmic elegance

462 /MYTHIC Legendary, larger-than-life

463 /GODDESS Regal divine-feminine

464 /ANGELIC Luminous, heavenly
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Section 14 — Stack Recipes
Ready-to-use combinations. Identity locks first, outcome commands last.

# Command What it does

465 /MYSTICAL Enchanted, atmospheric

466 /GOTHICLUX Dark romantic gothic luxury

467 /BAUHAUS Clean geometric modernist design

468 /IMPRESSIONIST Soft painterly impressionist light

469 /MINIMALART Pared-back fine-art minimalism

470 /STREETART Bold graffiti / mural aesthetic

# Stack Result

471 /DIVA /SIGNATUREDIVACE /EDITORIAL
/JEWELTONE /GOLDENHOUR

Divace DNA jewel-tone editorial in
golden light

472 /DIVA /COUTURE /MERMAIDGOWN
/SEQUIN /REDCARPET /HEROSHOT

Red-carpet couture hero shot

473 /DIVA /RUNWAYWALK /SHOWSET
/RUNWAYLIGHT /CINEMATIC

Cinematic runway walk under show
lighting

474 /DIVA /COUTURESHOW /FINALE
/FLASHBULBS

Grand couture finale with flashbulbs

475 /DIVA /MATURELUXURY /SILVERCROWN
/PEARLS /OLDMONEY /POWERPORTRAIT

Silver-haired heritage-wealth power
portrait

476 /DIVA /PLUSSIZELUXURY /POWERSUIT
/BOARDROOM /EXECUTIVECHIC

Plus-size executive campaign image

477 /DIVA /AFROCHIC /HEADWRAP
/STACKEDGOLD /DESERT
/GOLDENHOUR

Golden-hour African-luxury editorial

478 /DIVA /FILMNOIR /OPERAGLOVES
/FINGERWAVES /SMOKEYEYE
/RAINYSTREET

Noir-era glamour on a wet night street
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# Stack Result

479 /DIVA /AFROFUTURISM /GODDESS
/JEWELTONE /HEROSHOT

Regal Afro-futurist jewel-tone hero
image

480 /DIVA /OLDMONEY /QUIETLUXURY
/MAGAZINE /35MMFILM

Heritage-luxury magazine image on
analog film

481 /DIVA /BALLGOWN /VELVET
/FABRICTOSS /MARBLEHALL
/CINEMATIC

Cinematic ballgown caught in motion

482 /DIVA /TRAVELEDITORIAL /SANTORINI
/RESORTLUXE /GOLDENHOUR

Golden-hour Greek-island travel
editorial

483 /DIVA /JETSETTER /PRIVATEJET
/SUNGLASSES /QUIETLUXURY

Quiet-luxury travel-departure editorial

484 /DIVA /OVERWATER /ISLANDLIFE
/POOLSIDE /BEACHSUNSET

Overwater-villa sunset lifestyle shot

485 /DIVA /SAFARILUXE /DESERTLUXE
/EARTHYTONE /CINEMATIC

Cinematic luxury-safari editorial

486 /DIVA /AUTOMOTIVE /CARSIDE
/WETASPHALT /LEATHERLUXE
/NIGHTPHOTO

Night car-campaign hero with rain
reflections

487 /DIVA /WARDROBELOCK /GETREADY
/OUTFITCHANGE /9X16 /KLING

Vertical get-ready video with a look
transition

488 /DIVA /REEL /HOOKLINE /TRENDAUDIO
/TEXTOVERLAY /CTA

Scroll-stopping Reel with hook, audio
and CTA

489 /DIVA /CAROUSEL /STYLEBREAKDOWN
/SAVEABLE /CTA

Shoppable style-breakdown carousel

490 /FACEBOOK /HOOK /MICRODRAMA
/CLIFFHANGER /CTA

Scroll-stopping Facebook short story

491 /DIVA /BTS /BACKSTAGE
/RUNWAYBEAUTY /9X16

Behind-the-scenes runway-prep reel

492 /DIVA /BRIDALLUXE /BRIDALSHOW /VEIL
/CATHEDRALLIGHT

Bridal-runway editorial with veil
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# Stack Result

493 /DIVA /BEAUTYCAMPAIGN /GLASSSKIN
/BOLDBROW /CLOSEUP

Clean beauty-campaign close-up

494 /DIVA /JEWELRYAD /DIAMONDS
/MACRO /SPOTLIGHT

Spotlit macro jewelry-campaign shot

495 /DIVA /PERFUMEAD /ETHEREAL
/SOFTLIGHT /GOLDLEAF

Ethereal gold-accented fragrance
campaign

496 /MAKEITDIVACE /BRANDCHECK
/CAMPAIGN /CTA

Generic idea into an unmistakable
Divace campaign

497 /MONETIZE /PRODUCTIZE /SELLTHIS Find revenue, package it, position it to
sell

498 /CEO /150K /NEXTMOVE Owner view, income-goal test, best next
action

499 /DIVA /WPAP /POSTERART
/COLORBLOCK

Bold geometric Divace pop-art poster

500 /DIVA /GODDESS /CELESTIAL
/GOLDLEAF /HEROSHOT

Divine celestial gold-leaf hero image
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